Knowledge, Communication and Affordability
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> COMPARISON OF INSURERS
ON MAIC WEBSITE

p CLAIMS PERFORMANCE RATING
VERSUS INCENTIVES TO SWITCH

Overall what is more important?
feel insurer incentive
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8 1% comparisons on MAIC °
website are useful ] 47%

would find insurers’ claims
performance ratings on
MAIC website useful

CTP insurer claims performance rating
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. Incentives offered by insurers to switch

Switching CTP, Car Crash Scammers and New Car Buyers

SWITCHING CTP INSURERS
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have ever
switched

aware they have the ability
to switch CTP insurer
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CAR CRASH SCAMMERS

CONTACT FROM CAR CRASH SCAMMERS
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REPORTING CAR CRASH SCAMMERS
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Motor Accident Insurance
Commission

ever called by a car crash scammer
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were called in last 3 months

did not report
the contact

NEW CAR BUYERS

75% =

Consider

independent choice
of CTP insurer to be
important
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1 Z° feel there was (or would have been) some resistance from the dealer to go
A) +39 With a certain CTP insurer

feel their dealer tried to persuade them to select a certain CTP insurer
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49(y report the dealer alerted them to select a CTP insurer
0 3%

2 Z(y report the dealer provided prices for each CTP insurer’s policy
0 4%

+ - values represent percentage change since 2019.



